
The national Drama Down Under campaign has been 
running in South Australia since early 2007 and is set 
to feature throughout the year. The aim of the cam-

paign is to increase awareness of the great 
variety of STIs (Sexually Transmit-
ted Infections) among gay and 
same sex attracted men and to get 
them to have STI tests more  

   regularly. 

 The AIDS crisis in the 1980’s saw the rate of STIs  
 among gay and same sex attracted men in Austra- 
 lia fall significantly. Men became more aware of  
 STIs and regular testing became a part of their  
 lives. But with the rise of new HIV infections from  
 the late 1990’s also came the rise of many other  
 STIs. This rise continues: in South Australia the  
 rate of syphilis has risen four-fold since early 2006. 
 

 Drama Down Under print ads will feature in blaze  
 during much of 2007 (www.blazemedia.com.au)  
 while throughout the year other Drama Down Under   
 campaign material can be found in gay pubs, clubs,  
 beats, sex on premises venues and gay-friendly  
 businesses, as well as sex shops, gay community  
 services, and information and health services include 
 ing libraries. 
 

 The campaign material includes condom packs  
 (above) and bookmarks (left). The bookmarks are  
 designed to be used by medical staff as reminders in  
 patient files, but of course can also be used to mark   

  your place in a book or magazine. 



 Z-cards (fold-out sheets  
 with business card-sized covers) are  
  also part of the campaign. You can  
   find these by scrolling down to 
    pages 3 and 4. If you would like  
     copies of the postcards, book- 
      marks and Z-cards as well as the 
condom packs, please contact  
Gay Men’s Health Social Marketing  
Officer Matt Potter: 
matt.potter@gmhealth.org au 

 The campaign has 
  2 phases, the first of which  
   includes a fridge magnet featuring the  
    same design as the Phase 1 postcard  
     (top left). Phase 2 features 5 post- 
     cards, all of which carry different  
      messages relating to STIs and STI  
       Testing (above, left and below). 
        All 6 postcards are also available as  
   one-sided A2 posters. 






